
ArtsFest 2026 

Celebrate the Arts 
 Kick Off  Thursday, October 15th 

Events Friday, October 16th   
through  Sunday, October 18th     



 

ARTSFEST 2026 
 Annual weekend festival  

celebrates the arts right here at home 

Now in its 18th year, ArtsFest was created by the  
New Rochelle Council on the Arts to highlight  

the variety of arts — and artists and arts venues —  
happening right here at home.   

ArtsFest gives both visitors and residents alike a  
window into the richness of our arts community, and 

serves as a catalyst for economic activity.  
 

The mission of NRCA (founded in 1975)  is to  
encourage the study and presentation of the  

performing and fine arts.  Find out more about NRCA at 
www.newrochellearts.org.  

A weekend of  
fabulous free  
 Art Exhibits 
 Tours of Artists’  
      Studios 
 Live Music 
 Films 
 Family-friendly  
      activities  
 Theater and Spoken 

Word  
 

From October 15th  to 18th  New Rochelle and surrounding 
communities  will be alive with art exhibits, live music, 

great food, films and exciting perfor-
mances. Among the highlights will be 

the return of “The Moth” — bringing its 
acclaimed live  Story SLAM back to 

New Rochelle —  plus open artists’ stu-
dios and art exhibits, and  activities 

taking place in more than 50 public and 
private cultural  venues all over town, 

like the ArtsFest Makers  Market, the ArtsFest Film  
Festival, and the Classic Car Show. 

Free guided  
Trolley tour of 

 the NRNY Murals:   
Discover New  

Rochelle’s  
street art murals  
while exploring  
the downtown  

scene. 



Among the  
PARTICIPATING               
ARTISTS & VENUES : 

BE PART OF ARTSFEST 

$15,000:  Name Sponsor: Name/logo will appear over the ArtsFest 
title on all street banners and printed materials as well as on signage 
at each venue and in all press materials,        including the official 
ArtsFest Calendar mailed directly to 32,500 residences and distribut-
ed at venues. The Name Sponsor will be featured at the main Infor-

mation Table. 
 
$10,000 Lead Sponsor: 
Name/logo will appear on all 
street banners and printed 
materials as well as on sign-
age at each venue and in all 
press materials, including the  
official  Calendar.  
 
$7,500: Trolley  Sponsor: 
Name/logo will appear on ban-

ners on the trolley and on all printed materials including the official  
calendar. Trolley Sponsors’ promotional materials will be  featured on 
the trolley.  
 
$5,000 Arts Patron Sponsor:  Underwrites children's programming 
throughout the four day festival, including workshops and performanc-
es. Name and logo will appear on press materials and on the official 
Calendar. 
 
$2,500:  Community Partner Sponsor:  Name and logo will      appear 
on press materials and on the official Calendar.       Community Spon-
sors will also receive a link to their business on the NRCA website.  
 
$1,500: Classic Car Show Sponsor: Name will appear on all Classic 
Car Show banners, posters, flyers as well as the official Calendar. 
Sponsor will have a table at the event. 
 
$1,000 :  ArtsFest Supporter: Name will appear on complete business 
listing on official Calendar and on the list of sponsors for ArtsFest.  

 
DEADLINE: To appear in print media ALL   

sponsors’ payments and logos  
 must be received by AUGUST 15, 2026.  

 
Checks should be made payable to NRCA and  mailed to  

515 North Avenue, New Rochelle, NY 10801.  
The New Rochelle Council on the Arts is a 501(c)(3) tax-exempt 

charitable organization  (EIN # 13-2885299) 

Sponsorship Opportunities: 

 The MOTH Story Slam 
 The Haunt at Wildcliff     

Mansion 
 New Rochelle Public  
              Library  
• Huguenot Children’s Library 
• Charles Fazzino Studio  
 Pelham Art Center  
 The Picture House 
 NRCA Rotunda Gallery  
 Thomas Paine Cottage  
• High Brook Studios 
 Museum of Arts &  
 Culture at NRHS 
• Healthy Yards New Rochelle 
• Barry Mason Studio 
• Vanda Gallery 
• Emlyn Tavares Studio 
• Hudson Park Children’s 

Greenhouse  



 Print Materials: 37,500 four    
color brochures mailed to  private 
homes and distributed through 
building concierges, schools,       
libraries and 50+  venues 
 Editorial mentions and ads in 
local media like Westchester  
Magazine  
 Promotion across social  
media of 50+  participating  venues 
and hundreds of artists 

 Electronic signage at the New Rochelle train station 
and strategic locations along North Avenue 

• NRCA monthly E-Newsletter sent directly to 2,000+ 
residents of New Rochelle  

• Through affiliation with ArtsWestchester NRCA events 
appear in print in Arts News (distributed through 
Westchester County Business Journal and Examine 
Media it has  a circulation of 50,000), the AW website 
(186,000 visitors yearly) and Arts (e)News weekly 
(14,900 readers) 

• Through promotion by The MOTH (podcast is down-
loaded over 100 million times each year) 

ArtsFest Marketing  

 

This season’s, programs are made possible, in part,  
by ArtsWestchester with funds from  
Westchester County Government,  

the City of New Rochelle and community support 

New Rochelle Council on the Arts  
515 North Avenue, New Rochelle, NY 10801 

www.newrochellearts.org 
Call (914) 714-0232 or email hello@newrochellearts.org  for more information 


